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The Futurium

Policy Making 3.0

Crowdsourcing issues

Engagement
Channels
ActiVists

Lack of iterations




Brain crowding




Gartner Hype Cycle for Emerging Technologies, 2017
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Figure 1. Hype Cycle for Data Science, 2016
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Hype Cycle for Digital Marketing and Advertising, 2017
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Global Text Analytics Market

Segmentation and Forecast, 2013 - 2020
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Our case
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Present Future? @ e

Crowdsourcing Social computing
People act likre human People express their feelings
sensors voluntarily directly on Social Media

.. 'm You.
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Surveys Collective intelligence
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Noise annoyance monitoring
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Transport infrastructures
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ACTIONS

IMPROVE PRESS RELEASES

Higher cost = Better service

IMPROVE STATION FACILITES

Installing noisebarries in
the vicinity of railway
station
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Our method
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Complaint trend analysis

» Effect of noise policies

* Noise attitude to noisy
events

Alarms

« Based on word analysis

« Combination with trend analysis
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Conclusions

« Social media is a significant source of
data which we can use to get valuable
iInformation for policy makers and city
managers.

« Citizens are using social media as a
channel to express their opinions
about different topics, from politics to
environmental issues.
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